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ABSTRACT
 This article fundamentally studies of the meaning of management for community media initiatives in this discussed  in  detail  about  the  management  perception, responsibility  of  a  manager,  managing recourses  management in have understood that community media can be independent  and  self-sustained,  if  it  is  managed  by  a  democratically  society community media is managed smoothly with fewer resources due to participation in every stage of management.  Define this article management of community media initiatives with the blend of theory and praxis, which will help you in future to contribute to the community media initiatives as a professional. Explains the relevance of social capital for management promotion.  It also critically looks at the initiatives of community mobilization towards building a healthy society and the challenges within the development sector to harness the potential of community media for the same.  relevance of community media in health promotion. You will also develop  an  understanding  of  various  approaches  to  community  mobilization  to  promote better health and how community media can be used.  
