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ABSTRACT
Due to an increasing global competition among the tourist destinations, the search for unique and memorable experiences has become more intense among the tourists. Today the tourists visiting a destination anticipate delightful gastronomic experiences regardless of whether these are or are not the main motive of travel. Local food of a tourist destination plays a significant role in tourists experience because the destinations are keen on offering the local taste to the tourists which is not available anywhere else. The food outlets serving local cuisine always come across certain challenges and try to adopt best possible ways to satisfy the tourists by following innovative and ingenious practices for their satisfaction. The aim of this study is to understand the similarities and differences about the best practices followed by three different types of food outlets, fine dine; street food and casual dine in Amritsar for the ultimate dining experience of the tourists. Based on the previous literature, the study uses the important elements for enhancing dining experience of the tourists and a self-administered questionnaire was developed for the survey of 79 outlets of Amritsar which are famous for their specialties and the aspects included in the questionnaire were sensory food evaluation, cooking methods Ingredients used, food, appearance, taste, aroma of the food and food hygiene having 12 statements. 

The study used descriptive analysis with means and standard deviations, using ANOVA to find out statistical difference in the means between best practices adopted by different food outlets. The comparison shows similarities and differences about the various practices adopted by outlets. The study is useful for the stakeholders, destination marketing organisations and the Punjab tourism for the promotion, sustainability and making Amritsar as a culinary hub for tourists.





















