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ABSTRACT
The beginning of e-commerce can be discovered in the early 1960s, when few business houses started using technology i.e. Electronic Data Interchange (EDI) to share business documents in digital format with other companies in order to improve productivity and efficiency in business operations. However, transferring of documents digitally is not e- commerce but it basically is in relation to it as start of digitalization is the base for e- commerce. E- Commerce means doing of business online i.e. buying and selling of goods and service with the help of digital platform. Certain digital technologies are required to enable e- commerce to work effectively. The purpose of this paper is to look at the effect of demographic of online consumers in Punjab. This is done by applying various statistical tools such as means, percentages, standard deviations, factor analysis, analysis of variance (ANOVA).

