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ABSTRACT
Objectives: The objective of the study was to investigate customer opinion and satisfaction towards the use of App-based based banking in Coimbatore city.
Design/Methodology: The study surveyed 250 bank customers usingconvenient sampling technique. The data was analysedthrough SPSS. Frequency, Garrett Ranking, Factor Analysis, t-test and F-test were the technique used.  
Findings: Results from Garrett mean score revealed awareness of service and its benefits, 24 X 7 accessibility and transaction speed were the prime factors influencing towards use of app-based banking. Results of t-test/F-test revealed the satisfaction towards the use of app-based banking differed significantly based on the socio-economic group of the respondents except annual income.
Research Limitation: The study consisted of 250 bank customers who do transactions via bank-app and is confined to Coimbatore city only.
Practical Implications: The study contributed to the factors influencing, opinion and influence of socio-economic variables towards satisfaction in use of app-based banking. The information will help bankers and policymakers to identify the strength and difficulties in adopting app-based banking
Originality/value: The study contributed to investigate Indian Customer’s perspective towards use of app-based banking.
