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ABSTRACT
During past years new forms of entrepreneurship have begun to rise due to coming together of IT and changing paradigm of economic activities. This has resulted in creation of turbulence in the traditional local, national and global markets through uprising of innovative organizational structure. All these changes in the internal and external environment has lead to creation and evolution of “Virtual Teams” that increasing form new type of competitive core for the organizations. Certainly, the realms of entrepreneurship have also undergone tremendous changes and taken the modular shape of e-entrepreneurship. This paper aims at measuring and verifying manager’s perception towards e-entrepreneurship. For achievement of objectives of the study 500 respondents has been selected and their preferences has been measured using a well structured questionnaire. The study concludes that manager considers time management is one of the most important factors that determines success or failure of an enterprise. Moreover they emphasized that the reason for failure of e-entrepreneurs is lack of innovation.
