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ABSTRACT
The showroom retailers faced struggles due to online companies’ like Amazon, Snap deal, different way of approach to the consumers of selling mobile phones. First they should attract the customers for showing displays of smart phones in mobile app and websites and offering low prices, Social media ,any time shopping 24/7 facilities for consumers,Wider area services,  but in brick and mortar mobile retailers also  increase their sales by collecting database of directly visited customers to have a close relationship with customers, mobile repairing and services, feel touch and see experience by shopping persons, but they could struggle by ecommerce firms offering low prices, advertisements, any time shopping, affect mobile retailers sales. So the offline retailers need to think about different ways to compete with the e-commerce firms. The Primary data has been collected through interview of Respondents in Chennai areas like CMBT, Anna Nagar, and Arumbakkam and secondary data has been collected already available data like Books, Journals etc.
